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Welcome to Innov8, where we navigate your path
to success viamarketing. Let's embark on this

transformative journey together
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In the dynamic marketing landscape of Saudi Arabia, Innov8 stands as a
catalyst for transformative change. We are your indispensable partners,

shaping the future of marketing
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Mission cJbw Ji

Navigating Your Path to Success anlg Jjgna JoJ ISl cahgj
via Marketing

Vision cug Ji
To transform the way Saudi OILA ol G Eudaaa ke pGiol
Arabia’'s businesses and cw=Jl dAlaall nd Jbwuwgalig
institutions achieve their goals JuA J_al m_éllmil c_Jag=ull

through marketing Qg
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We work on pro jects with
determination and perseverance,
equipped with a positive attitude and a

spirit of accomplishment
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The achievements and goals of our clients
are our ultimate ob jective, and we are
committed to achieving them with utmost

dedication
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In order to achieve the goal, we do not
recognize any boundaries and exert our utmost

efforts to provide effective and successful

marketing solutions
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Al qypw dlala aldjil Jaariiuwa
We analyze data thoroughly to make
informed decisions, utilizing numbers as a

secret weapon for success



Our VValues
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We combine hard work with an atmosphere filled Qg JLglaiv

motivating work environment methods to deliver new innovations and stay

abreast of market trends
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We maintain our leadership in the constantiy We focus on producing authentic
evolving field of marketing through continuous outputs to create genuine alignment

learning and ongoing development with the target audience
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Traditional Marketing == Forx
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In a digital age, traditional marketing still holds immense value. Let's explore how we can reinforce your brand's

presence in the marketplace
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Public Relations JgJjallig Event Marketing Print Advertising
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Press releases, media relations, and Ul Planning and execution of corporate Design and placement of adsin
crisis management ) o ) events, trade shows, and product newspapers, magazines, and
Creation and airing of compelling

launches brochures
K / k radio and TV commercials / K / k /
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Digital Marketing
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In the digital realm, your brand's presence is as crucial as its products or services.

Here's how we elevate your digital footprint
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SEO Services :Keyword research, on-page and of f-page

optimization, and SEO audits
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PPC :Pay-per-click advertising strategy and management
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Email Marketing : Designing and sending targeted email

campaigns




wnclbaiall ynlgul JJbwg ajlal
Social Media Management
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Social mediais the hew marketplace. Let's make your brand the talk of the town
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Scheduling Posts: Planning and

scheduling content across platforms

Community Enhgagement:
Replying to comments and messages,

fostering a community
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Platform Management:

Facebook, Instagram, Snhapchat,

Linkedin, Twitter, and TikTok (»
Performance Metrics: Monitoring Jelail éudlpa cdlall guula
engagement and reach JngUlg

JLuguw Euuill

Ms. Socials
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Social Media Management
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Content is King, and designis its crown. Let's create content that not only captivates but also converts
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Motion Graphics: Cnelaiaul Graphic Design: Logos,

Animated videos and

brochures, and digital assets
Copywiriting:
Web content, blog posts, and

social media captions

interactive presentations
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Ms. Creative
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Advertising Campaigh Management
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Advertisingis an art and a science. We combine both to reach your ideal
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Mr. Campaigner

customers effectively
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Performance Tracking
Real-time analytics and KPI

monitoring
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Optimization
A/B testing and ROIl-driven

ad justments
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Campaign Strategy
Planning and

conceptualization
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Media Buying
Selection and purchase of

advertising spaces
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Web Development, Mobile Applications, and Gaming Technologies Services
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In the constantly evolving world of technology, we of fer innovative technological solutions to create

efficient and effective websites, mobile applications, and gaming experiences

Web Development: We design and develop interactive

and user-friendly websites, taking into consideration the
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latest technologies and the highest quality standards. 639Ul pulea JAadig DL

Mobile App Development: We create sophisticated

mobile applications that meet the needs of our clients and

OLlauhi 4 :AJlg Ul Slauh Ul pghj
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enhance their digital experience. Ll pQUAT

Gamification of Processes: We integrate gamification

elements into digital content to increase interaction and
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engagement, creating unique and compelling experiences. ¢uliag 640 Yjhhi Gy
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Ms. Developer
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Marketing Strategy and Analytics
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A well-crafted strategyis the backbone of successful marketing. Let's build yours
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Market analysis:identifying target

]
markets and customer personas
@ Wl Olglailg Jowaliall paudsi :Cudliall Jalad
Competitive Analysis: Assessing competitors
and market trends
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SWOT Analysis: Evaluating strengths,

weaknesses, opportunities, and threats

Action plan : Defining ob jectives, tactics, and timelines
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Performance Metric : TrackingKPIs across all

marketing channels

A=)l OUAhAdTg Jglw aqa: claoll \g)

Customer Insights :Understanding

customer behavior and preferences
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ROl Analysis :Measuring the

effectiveness of marketinginvestments
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Achievements
we are proud of
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Start Up Bahrain

Master logo
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Colour palette
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Typeface

DIN Light
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DIN Medium
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DIN Bold
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Fintastic Bahrain
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DIN 2014 Extra Bold
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Bahrain for financial
support services

Give your support business
the edge in the Middle
East’s financial capital

Bahrain enables you to take advantage of the in-

creasing importance of the Gulf Cooperation Council

(GCC) markets among financial institutions.

Many organisations are adopting a flexible approach,

with back- and mid-office support often located in a
different location to their front office function.

Bahrain’s financial support services

93 Insurance ancillary providers

19 Currency exchange services
Financing companies
Card processing service providers

8

6

6 Payment service providers
3 Fund administrators

3 Trust service providers

2

Micro-finance institutions

A highly-skilled workforce

Bahrain’s commitment to education and gender
equality provides unrivalled availability, with the
region’s most skilled local workforce, which is
growing at 3% a year.

Bahrainis are highly motivated: around 78% of
school leavers go on to gain a university degree
and many train at specialist bodies such as the
Bahrain Institute for Banking and Finance.

BUSINESS

B BAHRAIN

Multilingual, multicultural

The diversity of Bahrain’s society offers significant
advantages. Bahrainis share Arabic accents and
cultural similarities with their GCC neighbours,
making conversation and communication easy.
Our community is truly cosmopolitan; the use of
English is widespread, enabling you to pursue and
service a back-office support business in English-
speaking markets.

In addition, since expatriates from many countries
represent 58% of Bahrain’s population, we offer
capability in Hindu, Farsi and Urdu among others.

Easy access to the
region’s institutions

From Bahrain you will be able to service financial
institutions in centres such as Dubai, Doha,

Abu Dhabi, and especially Saudi Arabia, which

is the Gulf’s largest economy with a GDP of

USD 653 billion and 3.4% growth.

Our strategic location in the heart of the Gulf puts
you within an hour’s reach of major cities from
Bahrain International Airport. By road, the Eastern
Province of Saudi Arabia is a mere half-hour drive
across the King Fahd Causeway.

Bahrain also offers advanced networked
communications. Not only are we globally
connected by five international high-bandwidth
fibre optic undersea cables; our highly liberalised
and advanced ICT infrastructure enables you

to collaborate seamlessly across company and
customer sites. The quality of Bahrain’s networking
capability is well recognised, ranking 29th globally
for network readiness and 1st for mobile coverage1.
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Economic Development Board Alwaha Fund of Funds
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Social media
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Powering Progress

Driving Industrial Development Forward P
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Wishing the Bahraini leadership and nation a happy 8ED8 pahrainedb ®
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https://drive.google.com/file/d/1CoLG21amNbyJMK2goQhzDy2SzOvVfcMB/view?usp=drive_link
https://drive.google.com/file/d/1tr-mS0AQKT-7VSezGgvFBO94LxO8d6Nv/view?usp=drive_link
https://drive.google.com/file/d/1qs-BYBeyORBgKDs9Jw2H-FI_iob8KFRS/view?usp=drive_link
https://drive.google.com/file/d/1nngC2YCWGjg4Fmj26reW6Y5YfunH94Mh/view?usp=drive_link
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Social media
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bahrainedb Arla & e % is one of the world's largest dairy
companies, and it's right here in #Bahrain — with more than 100 bahrainedb _;L3I L_.u.big el PL PSJ PRETS
employees, Arla operates in a state-of-the-art factory that act@ ) wfe ol L]S ) .La:aJI i + ._u_;'dsbu
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https://drive.google.com/file/d/1zE0lINmT0QY2tE_QAe4xtOIU_bXND_p_/view?usp=drive_link
https://drive.google.com/file/d/1shoiYJ6UKcTHg44f24f3c6aQyXCH5rKQ/view?usp=drive_link
https://drive.google.com/file/d/1z3QjkWSw8AUO0z3ijB4M-_eJwifncuTT/view
https://drive.google.com/file/d/19eRXeEf02WC_R3uIrs4cUs8-e6dxwpI8/view
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Social media


https://drive.google.com/file/d/1Ic9o4POfi2ZC0vrRS0vMIdpx0zp-I4Ne/view?usp=drive_link
https://drive.google.com/file/d/1vi9YJROt6CrviVHbLFgaAij9arDgNXb4/view?usp=drive_link
https://drive.google.com/file/d/1u_ZpIZs7xSQpLSG3voM7bxqZs2-NRPhH/view?usp=drive_link
https://drive.google.com/file/d/1ozRvJxibXxTNZpmqOdPEWXamJP9OJmz4/view?usp=drive_link
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https://www.youtube.com/watch?v=6Dn13UkQPMk
https://www.youtube.com/watch?v=vXzV02EPyn4
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Thank you for considering Innovs8.

\

We look forward to navigating

your path to success!
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